FERFAT 2019 A218 A% (THT8L) pp.##H—###

ISSN 1229-3482

https://doi.org/10.31667/ihts.2019.2.78.# # #

Studies

The Academy of Korea Hospitality & Tourism

www.akht.orkr

Journal of Hospitality & Tourism

sumgen

A o] Aiadle] nAE 9% 517 59

FAo®

Ethical management of hotel influencing chef’s professional ethics and organizational citizenship

behavior : focus on super deluxe hotels in Seoul
A
Byun, Jae—Woo

S EEEEOREERESBEE L

f
=

-

FAE coexjw@hanmail.net, T4 ok & dlo]2 A wl A 7

2%

B AT 719 £2)9] S0l /b Sl Aol 59199 4239 BEo] BR 2o
2)¢) 6ok 2 A 5ol v 3= F L shekstol Sal71910] A% A0l 43 e 918k AR A
AlehaiA) skl A% 1A Asks vk ) A, 59 22t 14 sk sevlgel a2l gale] ARt
9] 9] 2]l v 3= F e CEOS] #2149 A3 ook g2l o) o o) A(he] JFL
A Ao el 5, 58 227k ek 5 97]9e) feldsdo] 24 aele] Al frlol] n) A
GG RAONA Rl R F )] FES VA R 02 A, £2174%9 B7pA e 79
8] G 1A= A 02 ek A, 58 £eAbe] IRR1S) 4 frels 2 290) 4o
ol Q52 ]3] 3, 7134l 4 el ok 2229l 2| frel = AR ) 2 ARl el G v R
702 ehete YA, 58 xelatel 296 3 10Ia 2gaelts 24k 2 A o] frole
J a2 v 2| 3, IR A AR Y- 22|29 2 A HI G0l GG VA S0 L. 1 o
= e 2EAP Q1 sHe Be1919) el o] A5l el v G Al ael st 2 AN A

1A= Q13 2715 BAlgRo 2 S7]ele) 9249 2 BE 5 melbEel A9 gl o4 gl 24
AR YES B 71999 %P5 A ES AT AL AN

The purpose of this study is to determine the effects of the hotel organizations’ ethical management on their
view points about chef’s professional ethics on individual and organizational level, and to verify the influence
relationship in which their professional ethics formed this way leads to their organizational citizenship
behavior. To sum up, the hotel organizations’ ethics guidelines and CEO’s determination towards ethical
management were found to raise chef’s professional ethics on the individual level; and ethics guidelines were
revealed to increase their professional ethics on the organizational level. However, hotel organizations’ ethical
management evaluation system was found to decrease chef’s professional ethics on the organizational level.
Meanwhile, chef’s professional ethics was shown to have effects on their organizational citizenship behavior
on the individual level, and their professional ethics on the individual level was found to have a relatively
greater effect on their organizational citizenship behavior than their professional ethics on the organizational
level; and their professional ethics on the individual level was found to have effects also on their
organizational citizenship behavior on the organizational level. In addition, chef’s organizational citizenship
behavior on the individual level was found to have effects on their organizational citizenship behavior on the
organizational level. Implications were presented for promoting chef’s awareness about professional ethics
and for sustainable growth through their organizational citizenship behavior by means of analyzing the effects
of hotel organizations’ ethical management on their professional ethics and the causal relationship between
their professional ethics and their organizational citizenship behavior on the basis of these study results.
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